
Samsung

D I R E C T O RT r e a t m e n t  N o t e P R O D U C E R



Fashion fades, only style remains the same
Coco Chanel

Thank you for the opportuni ty to pi tch for  th is spectacular,  sty l ish commercial .

Enveloped in colour -  that  is the ent i re feel  I  envis ion.  The colour comes al ive

and assaul ts our senses. I t 's  everywhere, l iquid,  c lothing, dust in the air .  When

the f i lm ends the audience takes away a s ingular feel ing -  the exper ience of

burgundy. And that 's what pushes the recal l  value  of  Samsung-Burgundy.

There are exci t ing creat ive prospects th is f i lm al lows for and I  am thr i l led to

have a chance to work on i t .  I  have proposed some ideas below.



O V E R V I E W

 At  the heart ,  th is is f i lm is essent ia l ly about a gir l  who is
obsessed with her phone, she twir ls i t  around, gl ides her hand
across the surfaces and sl ides i t  f rom hand to another,  a l l  in
fantasy space -  one that has no def in i t ion,no beginning and no
end i t 's  just  a space where we see the gir l  and her phone. The
treatment of  the space, in terms of  the set up, the l ight ing,  the
shot taking is what wi l l  set  the f i lm apart .  I  wi l l  take you
through this in the fol lowing pages.



LOOK & FEEL

The pr imary character and the backdrop wi l l  both be highly sty l ised, af ter  al l  th is is a high fashion f i lm. 

Yet,  whi le focusing on these elements the hero that is the phone wi l l  be l i t  and shot in such a way that i t  stands out
against  everything else.   We wi l l  use close up shots,  as wel l  as three point  l ight ing that gives us the creat ive f reedom to
l ight  the shots in the best way possible and highl ight  every curve on the body of  the phone, br inging the gleam of the
metal  a l ive and making i t  look appeal ing

To br ing out the USP of the phone -  the colours of  burgundy and lavender;  we wi l l  create spaces that make 'burgundy'
and ' lavender '  come al ive,  so much so that they are almost tangible.  I t  is  h igh fashion look that epi tomises aspirat ional .  



SPACES
We wi l l  use interest ing backdrop textures and mix of  props that are
vintage and unique, to create spaces that are surreal  and never seen
before.   In keeping with the theme of the fashion f i lm, the spaces are
highly sty l ised and look stunning to the eye.

For the burgundy f i lm i t  wi l l  be an indoor space, for  the lavender f i lm an
exter ior  one.



BURGUNDY



COLOR

PALETTE



SPACES
Styl ish inter ior  wi th a high glam quot ient



SET UPS



TEXTURED WALLS



pROPS



COSTUMES



 The main model:  Her costumes, makeup, l ight ing,  at t i tude!
Sensuous and feminine -  in sync with the burgundy theme. 





LIGHTING GIMMICKS



MOOD BOARD







Oranges are full of potassium, 

an electrolyte mineral is

responsible for helping the 

heart function well.

T H E  H E A R T

C I T R U S  F A M I L Y

P O T A S S I U M

When potassium levels get too

low, you may develop an abnormal

heart rhythm, known 

as an arrhythmia.

The genus citrus also includes

other related species of oranges

such as pomelo, tangerine, yuzu,

lemon, and grapefruit.

LAVENDER



COLOR

PALETTE



SPACES
Relaxed exter ior  space, yet  sty l ish and fashionable



SET UPS



TEXTURED WALLS



PROPS



COSTUMES
 The main model:  Her costumes, makeup, l ight ing,
at t i tude! More casual  and pleasant -  the relaxing nature
of lavender!



MOOD BOARD







THANK YOU

Thank you for the opportuni ty to pi tch for  th is commercial .  

The sty l ised look and feel  and the high fashion approach is 
sure to leave an impact

I t  would be a joy to br ing this to l i fe.  

Feel  f ree to reach out i f  you would l ike to discuss any of  th is fur ther.  I
look forward to hear ing back.


